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SAP is considered as one of the
world-wide leading companies for
Enterprise Resource Planning (ERP).
With its integrated global system
R/3, SAP aims to provide up-to-
date and transparent information
on a company-wide basis. With its
open application concept, SAP
supports the integration of external
complementary software solutions
for example specialised tools to
check and update addresses of
prospects, customers, suppliers or
partners used in the R/3 system.
This concept was significantly
improved through a dedicated
"Business Add-In".

for all front-end business operations,
UNISERV helps to improve the 
flexibility and performance of the
SAP R/3 system. The UNISERV solu-
tion for customer-oriented marketing
in a SAP R/3 environment consists
of three components designed to
optimise the management and use
of addresses for marketing or sales
purposes. To improve the interaction
and dialog with the customer, the
components can be used either
together or individually.

Easy Integration
When developing the components
to be integrated, particular atten-
tion was paid to easy integration
into the SAP environment.
Compliance with SAP standards
and deliberately returning process-
ing results as R/3 dialog elements
ensures that a consistent and uni-
form user interface is maintained
throughout. Users will find their
customary screens and controls
unchanged as all verification and
rectification tasks are carried out
automatically in the background.

Platform-independent,
Sector-independent,
International
The UNISERV address management
solution is entirely based on
client/server technology and integra-
tes seamlessly into the SAP R/3 envi-
ronment. The solution supports all of
the platforms for which R/3 is avail
able (Windows NT/2000, AIX, HP-
UX, Sun Solaris, DEC, Linux).
Furthermore, the components are
independent of the application back-
ground and can be used in any sec-
tor as well as internationally, thus
taking over a key role in the overall
management of a company’s custo-
mer and market relations.

UNISERV meets SAP

Screenshot Address management in R/3

Address Management in
SAP R/3 Environment
The solution developed by UNISERV
for a company-wide validation of
addresses in an R/3 environment
now fully meets these requirements.
By providing essential functionality  
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Application Service Providing  

Clean Addresses – a Plug Away
In the past 12 months, UNISERV
has put considerable resource into
developing its Internet activities,
aiming to provide address
management functionality, such as
postal address validation, dupli-
cate checks or address geo-
coding, for both national and inter-
national applications in the Inter-
net, either native or via Application
Service Providing (ASP).

Central UNISERV products such as
mail (duplicate checks and address
retrieval) and post (postal address
validation) have already been equip-
ped with interfaces for Java and Perl
to make them suitable for the Internet.
UNISERV can now offer versions of its
address management solutions in the
field of Application Service
Providing.

Application Service Providing repre-
sents the most conclusive form of
software outsourcing to date, the
ASP provider offering his program
solutions to a wide variety of users.

Actually, the software functionality
is rented to the users via the
Internet. This means, the customers
have to pay a fee for using the
software rather than having to
obtain the corresponding soft-
ware license. The program owner
(provider) runs this system for a
variety of users and remains in
charge of maintaining and up-
dating the programs. Accounting
is based either on a monthly
flat-rate or on the actual amount
of transactions.

What is ASP                     ?ASPASP

Address Service Portal –
The ASP Offer from UNISERV
Initially postal address verification
will be available for 12 countries
in the Address Service Portal as an
ASP service. It will thus be possible
within an e-commerce application
to check whether addresses are
correct or not to the appropriate
postal standards. By correcting or
rejecting the submitted addresses
UNISERV software ensures that up-
to-date and accurate address in-
formation is always available.
This, in turn, creates the reliability
needed for central business proce-
dures such as credit investigations,
deliveries, payments or marketing
follow-up actions.  

Postal validation for other countries
in Europe and North America will
follow shortly. Additional services
are also planned, including for
instance the attribution of marketing
cells and geographical coordinates,
credit searching, name analysis
functions and the determination of
title/salutation codes.

Technology & Security

The technological core of the entire
solution is a component (API)
which sets up an HTTP connection
with the address management serv-
er, transfers any information to be
validated and processes the data
returned in an open XML format to
facilitate easy access by e-com-
merce applications. Secure encryp-
tion and authentication during
data transmission are ensured
through the HTTP-S protocol based
on SSL (Secure Socket Layer). The
Java version of the component is
available immediately. Others,
e.g. in Perl or as COM (Common
Object Model), are currently in
preparation.

Expert Systems at Low Cost

The ASP offering from UNISERV is
designed for Internet start-ups with
e-shop requirements, call centre
operators, as well as for expan-
ding companies operating inter-
nationally with ambitions for e-
commerce or Intranet applications.
The service will also be of interest
to companies wishing to use
address management functionality
temporarily, in a flexible way, and
according to current needs. To do
this, several alternatives are avail-
able: use as local solution, at an e-
commerce operator, at a service
provider, or directly at UNISERV.

No matter which alternative is
selected, there are strong economi-
cal arguments for ASP: 

The advantages
are obvious!

Ready-to-run applications

Economical, calculable,
profitable

Low overall IT cost

Accounting by volume

Easing of human resources

Up-to-date information

Secure data transmission 
through 128-bit encryption

ASP authentication through

authorized certificate
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New: Address Management Solutions for
Oracle® Users
Oracle® users will love it! Hot on
the heels of our SAP and AS/400
releases, UNISERV has launched a
new address management product
line for Oracle users. 

In addition to the interactive
address, de-duplication and 
retrieval system (OE-mail for
Oracle®), tour new product line
also includes postal validation
tools for several European coun-
tries (OE-post for Oracle®) as well
as the corresponding geo-coding
systems (OE-GCS). The products are
currently under final testing at live
sites, with general release expect-
ed within a couple of weeks.

In the future, the new product line
will be available for Oracle users
as basic technology within CRM,
ERP, Data Warehousing or other
projects dealing with large address
files and databases.

UNISERV products have already
been used by customers within an
Oracle environment in the past.
However, this required integrating
the UNISERV Base API into the
application. In addition, the syn-
chronization of the OE-mail index
pool with the address database
had to be ensured by the applica-
tion developer. Even though these
functions were supported through
special requests provided by 
UNISERV, this still required the
allocation of expensive develop-
ment resource.

Our new product line now meets
the need for a fully integrated solu-
tion demanded by a number of
Oracle users.

The new product line is available
for Oracle databases on all current
UNIX derivates and for Windows
NT/2000. All UNISERV address
management components can be
used with Oracle7®, Oracle8®
and Oracle8iTM databases.

In the future, there will be further
national versions of the postal val-
idation software (12 countries are
available currently), various geo-
coding systems as well as an
address conversion solution will be
added to product range.

UNISERV can now offer Oracle
users (who until recently might have
refrained from implementing
address management solutions in
their applications because of com-
plexity) a remarkably easy and
quick integration of its expert
systems into customer applications.

Users already using UNISERV prod-
ucts with the Base API in their appli-
cations will now be able to virtually
eliminate integration work by relying
on the new product line for future
projects.

Benefits:
Direct use of the UNISERV
address components from
all Oracle client platforms 
and Oracle development
tools by way of Oracle
PL/SQL Package calls.

Automatic synchronization
of the address database 
with the OE-mail index
pool.

Full data integrity, even if 
database updates are par-
tially carried out using 
programs and procedures
that do not contain any
address management 
functions.

Automatic synchronization 
of transactions with the 
Oracle database.

Customization is carried
out in the Oracle environ-
ment using a dialog tool.

System surveillance using a
master console allowing to 
control and monitor the 
entire system. 
Special functions are avail- 
able for diagnosis and 
troubleshooting.

Highly scalable solution,
as the OE servers can be
run either on a dedicated
server or on the same
computer as the Oracle
database. The address da-
tabase can be split up
flexibly on one or more
OE-mail servers.
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Very Easy: Address Management 
Using AS/400 PASE
In autumn 2000 UNISERV were the
first address management solutions
provider ever to offer server pro-
ducts for direct installation on the
AS/400 using the brand-new
AS/400 feature PASE (Portable
Application Solutions Environ-
ment). Since then required configu-
rations based on external servers
or internal units (Integrated
Netfinity Server) have been redun-
dant. Currently available software
includes the OPEN.edition pro-
grams convert-address (address
standardization), post (postal valid-
ation) and mail (duplicate checks).

AS/400 PASE is a component inte-
grated into the operating system
OS/400 which, from an IBM point
of view, represents an important
step towards server consolidation
on the AS/400. It is now possible
therefore to run special UNIX appli-
cations directly on the AS/400. 

Performance tests have revealed
that with PASE, the server proces-
ses offer a similar level of 'power'
for fault-tolerance as on a com-
parable RS/6000.

The main advantages for users are
obvious: no UNIX skills are re-
quired for installation and adminis-
tration and the applications look
like native AS/400 applications!
PASE thus significantly improves
the integration of mission-critical
applications into the AS/400 envi-
ronment, such as address manage-
ment in e-commerce or direct mail-
ing activities.

AS/400 PASE is available for
OS/400 from version 4, release 4
for all AS/400 servers.
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Terry Hiles, Capscan and Ulrich Sohn, UNISERV at the 
international Direct Marketing Fair (IDMF), London.
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Investment in the Future

UNISERV in New Domicile
One highlight of the new building
is the top floor. It offers a 300 m2

conference and training area with
its own Internet cafeteria. "With the
new resources in terms of space,
we not only make allowance for
our planned growth, but we are 

now finally able to optimally adapt
our training programs to customer
requirements and wishes in the new
training center", a happy Roland
Pfeiffer explains. Data protection
will, of course, again be one of
UNISERV's major concerns in the
new building. Closed-shop oper-
ation and strict access control will
guarantee the required security.
The ground floor offers a 100 m2

canteen. The area surrounding the
building is designed like a park
and equipped to provide employ-
ees and visitors an opportunity for
rest and recreation.

Just as the old office, the new building
is located in the Pforzheim industrial
area 'Wilferdinger Hšhe', right next
to the autobahn exit 'Pforzheim West',
meaning it can still be reached easily
and quickly via the autobahn A8 
between Karlsruhe and Munich.

Last year in mid-December, UNISERV
moved into its new, purpose-built
headquarters located within walking
distance of the old company building.
Although the first spade was not 
turned before spring 2000, the new
domicile was ready for occupation 

before Christmas. With 3000 m2

effective area on four floors, the build-
ing now offers office ample space for
some 130 employees.

The decision to construct a new buil-
ding has allowed UNISERV to create
the necessary space for further quali-
tative and quantitative growth. The
need for this construction project was
a direct consequence of the lack of
space in the old office. UNISERV
would have had to face unaccepta-
ble constraints "which would primari-
ly have affected our customers ", says
UNISERV Managing Director Roland
Pfeiffer. By way of future proofing the
project also allows for future exten-
sions in order to meet any eventual
requirements with no restrictions
whatsoever.
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Interview

Address management via 
World Wide Web + + +
Does the Internet and e-commerce offer
new, gigantic opportunities for address
management?
Well, there is no doubt the oppor-
tunities are gigantic, however not
in terms of the number of address-
es to be generated but in terms of
quality of address generation and
address management! Let me tell
you why:

When compared to the total volume,
the number of addresses generated
via the Internet is still rather modest for
most companies – a typical example
would be a mail order business.
Here, a large majority of orders still
rely on classical print media. There
are exceptions, of course, such as the
Internet book trade, where the entire
business is carried out via the Internet,
or last-minute flights, where the avai-
lability of addresses plays an essenti-
al role.

So the future has already begun?
It will still take quite a while before
the number of addresses generated
via the Internet will reach or even
exceed the amounts obtained
through traditional channels.
However, we will see this happen
in the B2B sector well before the
B2C sector. In my opinion, behav-
ioral psychology is a particularly
important aspect in this context. In
the business-to-business world, the
Internet is widely accepted. Here,
orders and business relations tend
to be governed by rational rather
than emotional considerations.
Furthermore, speed, efficiency and
time saving are primary concerns.
In the consumer sector, this is not
the case. Here, buying patterns are 

still subject to emotional compo-
nents, as – unlike the Internet – they
imply personal contacts which are
actually often wished and sought.

Which fundamental perspectives do you see?
Regarding the perspectives, the
Internet certainly offers consider-
able possibilities for qualified
address acquisition. However, this
requires adequate studies on the
visitors' "surfing habits" with
regards to the pages visited and
their contents. This already allows
to determine a fairly accurate inter-
est and visitor profile of the web
surfer. If you then use address geo-
coding functionality to add specific
statistical information and market
data to that profile, you will quik-
kly obtain a precise picture of the
customer and, at the same time, a
properly validated address. In
order to preserve this quality, the
addresses would, of course, subse-
quently require proper mainte-
nance.

UNISERV Managing Director Roland Pfeiffer ans-
wers questions on this current topic!
The interview was conducted by Andreas Heißler.

You don't seem to be very convinced – it's
nothing but theory then?
Unfortunately, these address acquisi-
tion possibilities and chances via
Internet are neither widely recog-
nized nor seriously used, typically for
mostly economical reasons. As the
number of addresses generated via
the Internet is still relatively small, an
investment in adequate software solu-
tions for online address qualification
usually does not seem to be cost effec-
tive. Well, I would argue that a signif-
icantly improved address quality 
definitely justifies such an investment.
One thing is certain: best quality
addresses produce best revenues!

What about security during the transmission
of address data via Internet?
The Internet is increasingly being
used to transmit addresses, there is
no doubt about that. What fre-
quently strikes me however, is the
obvious negligence regarding
data protection. Apparently, there
is a widespread lack of under-
standing that data transmission via
the web without particular security 
precautions is even less secure
than sending the same information
using an open postcard. 

Could you please explain why?
Well, unlike in the Internet, the per-
sons involved in transporting a
postcard are at least bound by
regulations on the privacy of mail
and important aspects of data pro-
tection. On the Internet however, it
is technically easy to intercept
information transmitted to or from
specific "IP addresses" and usually
nobody will know. It is a simple
matter to make copies of any kind
of information.


