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Uniserv Achieves SAP®
| ntegration Certification

Address management
functionality integrates
seamlessly with mySAP
Business Suite

Uniserv's post for mySAP Business
Suite (postal address validation)
and mail for mySAP Business Suite
(address retrieval and customer
identification) integrate with all
mySAP Business Suite and SAP®
R/3™ applications. The two
Uniserv systems are designed to be
used internationally.

The two products were tested at the
SAP® Integration Certification
Center in Walldorf, Germany. SAP
certification confirms that the two
Uniserv systems are compatible
with all mySAP Business Suite solu-
tions such as mySAP CRM or SAP
R/3 from release 4.6b or higher.

"Both post for mySAP Business Suite
and mail for mySAP Business Suite
improve the productivity and effi-
ciency of customer-oriented proces-
ses in the SAP environment, thus
saving enterprises time and
money,” said Roland Pfeiffer, CEO
of Uniserv. The two Uniserv solu-
tions simplify the management of
customer/prospect addresses for
SAP users.

post for mySAP Business Suite is a
postal validation system, designed

to achieve high-quality results in
CRM and e-business

applications as well as in persona-
lized 1:1 marketing. mail for
mySAP Business Suite is an effective
software solution for address retrie-
val and customer identification and
prevents data contamination in
customer and prospect addresses.

“Our first and foremost goal is to
provide our customers with exactly
the solutions they want and need,"
said Roland Pfeiffer. "In all of a
company’s relationship structures,
addresses constitute the decisive
link. They are the central instrument
for collecting, enhancing and
exchanging company-relevant and
marketing-relevant information.”
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Success Story

Innovative CRM
Data Cleansing
Solutions in the
Volkswagen Group

The CUBA Project

CUBA is the abbreviation for
"customer database" and was
jointly initiated as a CRM project in
September 1999 by Volkswagen,
AUDI, the VW Kundenclub GmbH
(VW Customer Club) and
Volkswagen Financial = Services
AG, which was entrusted with the
general commission of the project.

The main goal is to create a homo-
genous system and processing plat-
form to implement customer loyalty
measures in the VW Group. Over
the long term, additional brands
and importers will be included.

IBM Deutschland GmbH, within the
pilot project "Customer Care
Audi", was given the contract to
create and implement a solution for
data cleansing on the basis of
Uniserv standard software.

Several subprojects have also been
initiated in the Volkswagen Group.
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For the customer and prospect
management sectors, mySAP CRM
solutions were implemented on the
basis of mySAP CRM 3.0 and are

now being used successfully.

After an examination of the actual
customer data with respect to com-
pleteness and structuring, it was
recommended for all project partici-
pants fo introduce a suitable soft-
ware tool.

A tool evaluation indicated that the
components post and mail created
by Uniserv were best suited to sol-
ving the problem fields within the
customer data. Here the goal was
to improve the quality of the
address information and to prevent
customer duplicates.

Therefore at Volkswagen and Audi,
the Uniserv components post and
mail were used together with the
new version of mySAP CRM 3.0.
As connection between the Uniserv
components and SAP, a paricon
add-in - in the meantime certified -
was used. paricon, as a Uniserv
development partner, secures the
universal use of Uniserv compo-
nents in the SAP environment. In
this combination this is the first
implementation of its kind used until
now.

Solution

To guarantee clean data in the
newly developed CRM system, it
was necessary to utilize all of the
Uniserv tool components wherever
customer data enters the system.

One place where customer infor-
mation is recorded and new
customers are entered is in call cen-
ter operations. Here Uniserv’s post

checks directly at input whether the
given or entered address is correct.
post also automatically corrects the
entered streets, postal codes and
cities, if the employee entering the
data makes a typing error, for
example, or reverses the order of
digits. In addition, Uniserv mail
informs the call center agent when
he is entering new data about pos-
sible duplicates, supports the error-
tolerant search for customers and
thus prevents the recording of
duplicates.

“Because of the improvement potential together
with positive marketing effects and increased
customer satisfaction, Uniserv software is an
asset for the Volkswagen Group.”

Michael Kunadt, IBM Deutschland GmbH

Other places where customer infor-
mation flows daily into the CRM
systems are via batch interfaces.
Here aside from a standardized
transformation of data, a postal
validation and a duplicate check
take place within the scope of the
execution of ABAP programs.
Incorrect customer data is marked,
thus enabling further manual pro-
cessing.

e OFFER

Both the dialog solution and the
batch solution use the same Uniserv
components post and mail in the
‘plug & play’ variants. Both vari-
ants have the advantage of requi-
ring very litfle configuration. The
embedding into the sequence scheme
of SAP takes place via the standard
interfaces created by SAP and
requires in this context no additio-
nal coding.

Within the scope of the migration
of old data, a third Uniserv compo-
nent, click it was used in stand-
alone operations. With the aid of
click it, the existing old data was
cleansed before loading it into the
new CRM system to ensure that the
data quality in the new SAP system
also meets the standards of the

brands.
Result

Of almost a half million customer
addresses, less than 10% were
postally and semantically 100%
correct. More than 90% of all
addresses could automatically be
corrected by Uniserv; 5% of all
customer data could not be cleansed
even with the support of these tools.
This data required further manual
processing.

"More than 90% of all addresses could
automatically be corrected by Uniserv!"

Uwe Hohne, IBM Deutschland GmbH
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Because of the improvement poten-
tial described above together with
positive marketing effects and
increased customer satisfaction,
Uniserv software is an asset for the
Volkswagen Group. The cost of the
software is amortized among other
things by the savings on postage
for undeliverable letters.

Volkswagen
Group

Europe’s largest automobile manu-
facturer, concentrates its activ-
ities on the automobile market,
where it covers the entire value cre-
ation chain with its products and
services. As a company that is ac-
tive worldwide, Volkswagen is
represented on all the important
world markets. Nearly every fifth
automobile in Western Europe orig-
inates from Volkswagen Group;
worldwide Volkswagen currently
has a share of 12.5 percent of the
market (status: December 31,
2001). In 2001 Volkswagen manu-
factured more than 5 million auto-
mobiles.

Thus, the Volkswagen Group has
become a provider of mobility.
Aside from one of the leading con-
sultancies in Germany for informa-
tion technology, one of the sectors
belonging to its broad spectrum of
services is also the financing and
leasing  business.  Volkswagen
Financial Services AG, as Europe’s
largest automobile financial service
provider and Germany’s second
largest direct bank, is responsible
for the financing and leasing of
vehicles and for the direct banking
business of the Volkswagen Group
in Europe.

Partner News

Uniserv Software Available

in the USA

Uniserv and Anchor
Computer Software, LLC,
Rockville, MD, enter a
sales partnership.

In addition to marketing Uniserv
software in the US, Anchor
Computer Software will provide
first level service and support to the
two companies” American customers.

As an established, growth-oriented
company, Anchor provides the US
market with an extensive software
portfolio for address management
and serves customers of all sizes
from nearly all business sectors.
Trade fairs and shows in North
America offered the first opportuni-
ty at the end of last year and at the
beginning of 2003 to present the
systems of both Anchor and
Uniserv to a broad public.

“We view the partnership with
Anchor as an important step for-
ward, and it offers a great oppor-

< OFFER
N "

tunity to make our products availa-
ble to the North American market,”
says Ulrich Sohn, Director of
International Sales at Uniserv.

Uniserv Postal Validation
Software for USA

In December 2002, Uniserv re-
leased post for mySAP Business
Suite (US version), a postal valida-
tion system designed specifically
for the U.S. The solution is availa-
ble as expert system with SAP-certi-
fied integration for all mySAP
Business Suite or existing SAP
applications.

This means that post for mySAP
Business Suite simplifies postal vali-
dation for SAP users, because all
processes can be centrally imple-
mented. Together with mail for
mySAP Business Suite (US version),
another Uniserv software product
for customer identification and
address retrieval, all processes for
entering, validating, changing and
maintaining customer addresses
are now easier for the user. Both
products are key solutions for hand-
ling customer relationships.
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Roundtable Interview

New Dimension in
Duplicate Checking and
Customer Ildentification

Introduction: In a roundtable inter-
view, Uniserv's CEO Roland
Pfeiffer, Deputy Director of
Development Walter Eichhorn and
Project Manager Dr. Oliver Wick
talked about two new Uniserv pro-
ducts, mailBatch and mailRetrieval.
Andreas Heissler moderated.

What is the current stage of development
of mailBatch and mailRetrieval?

Oliver Wick: Right now we are in
the pilot phase for the new batch
duplicate checking system mailBatch
and the corresponding address
retrieval system mailRetrieval.

What makes this so special? Aren’t new
programs released rather often?

Oliver Wick: mailBatch is not
merely a further development, a
new release. mailBatch is in fact a
totally new product, developed and
realized “from scratch”. The same
holds true for the interactive
duplicate  checking  software
mailRetrieval for individual addres-
ses.

Why has Uniserv invested in new duplica-
te checking systems?

Roland Pfeiffer: Only with com-
pletely new systems were we able
to further improve the performance
capability and quality of mass
duplicate checking.

Roland Pfeiffer, CEO Uniserv:

"With mailBatch, we have further developed the
quality of mass duplicate checking of consumer
and business addresses."

When was the decision made to develop a
new batch duplicate checking system, and
what scope did the project have?

Oliver Wick: The starting shot
was fired three years ago. It is the
largest development project ever
carried out by Uniserv for a single
product.

What was taken from the existing product
and included in the new batch duplicate
checking product?

Walter Eichhorn: Primarily the
many years’ experience with the
present system, both from the side
of the customer as well as from the
side of the development team. The
existing product was used as a
benchmark. The leveling board
was set very high, and it wasn't
always easy. But we succeeded!

e OFFER

How would you describe your first practi-
cal experience with pilot installations and
comparative tests simulating production in
mass operation?

Oliver Wick: Very positivel The
first productive tests showed quite a
considerable quality improvement.
The system comes extremely close
to the decision-making quality pos-
sible with human intelligence whether
two addresses are duplicates or
not. With one significant diffe-
rence: human beings would not be
capable at all in an acceptable
time frame of finding the addresses
to be compared in a database con-
taining a million addresses.

But there have not only been great
improvements in the consumer
address area. With business
addresses, too, there has been a
tremendous leap forward.

That sounds exciting! But does this increase
in quality mean a loss in performance - in
comparison with the previous system?

Oliver Wick: No, quite the con-
trary!l Even INTEL servers in the
“medium”  performance class
(1 GHz) now attain a throughput of
four to five million addresses per
hour. And that with an error tole-
rance in all fields and the typical
problem formulation in mass dupli-
cate checking n:n. That means, that
potentially every address is com-
pared with every other address in
a database.
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Is a new algorithm being used for that,
and if so, which?

Walter Eichhorn: The extremely
high performance capability which
characterizes mailBatch cannot be
achieved through a single algo-
rithm or a single method. Instead,
we work with a combination of dif-
ferent methods and technologies
that are especially adjusted to the
needs of address management and
that above all work harmoniously
together.

Walter Eichhorn,
Deputy Director of Development:

"Only the harmonious co-ordination of different

procedures, technologies, algorithms and
methods guarantees optimal quality in
duplicate checking.”

Examples?

Walter Eichhorn: What is espe-
cially important is the complex for
analyzing the elements in the
address lines. Only when the deno-
tation and sense of the particular
word are exactly known, can the
result of a comparison meaningful-
ly lead to a decision “duplicate
yes/no”. Furthermore, it's a matter
of diverse procedures for the provi-

sion of data, which require quite
different techniques for duplicate
checking of a single address —
address retrieval 1:n, or the
sequential mass comparison -
duplicate check n:n. The third com-
plex comprises the different error-
tolerant comparison methods that
have to work differently depending
on the information, country, lan-
guage as well as kind of data cap-
ture or transfer, in order to be able
to ensure optimal quality.

How would you reply to assertions that a
single new procedure would solve all of
the problems in address management?

Walter Eichhorn: In my opinion
that is pure nonsense and absolute-
ly misleading. Generally speaking,
Uniserv is not tied to a special pro-
cedure or algorithm. Rather, we
constantly examine new methods
and technologies as to their suita-
bility in address management. If
suitability can be confirmed, these
flow into our development, for
example in the form of a new
release or, as in the present case,
in the form of completely new pro-
ducts.

Which of the two methods, fuzzy logic or
phonetics, do mailBatch und mailRetrieval
work with to obtain error-tolerant
comparisons?

Walter Eichhorn: It depends on
the way data is captured or trans-
ferred. If optimal quality stands in
the foreground then it is not a mat-
ter of one or the other - either fuzzy
logic or phonetics - but a matter of
both and how they can be used.
The methods that are generally
understood in the context of
address management under fuzzy
logic and which involve the optical

< OFFER
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similarity of character strings are
well suited to determine reading or
data entry errors. The methods
known under phonetics are consi-
derably better suited for making an
errortolerant search for addresses
that were transmitted acoustically.
With  phonetics, the different
methods are significant according
to language or country respective-
ly. The two methods should defi-
nitely be utilized in combination.
Then mistakes are kept under con-
trol as well, when for example a
name is misunderstood on the tele-
phone and then also entered into
the database with a typo. This co-
existence and not the either-or of
the two systems has already been
utilized very successfully in the
duplicate checking product in use
up to now.

With the new products, a name change has
taken place. What were the reasons for
this?

Roland Pfeiffer: Until now mail
was the product name both for
mass duplicate checking as well as
for single address duplicate check-
ing. They were only distinguished
by the product line. In order to do
justice both to the difference be-
tween the problem formulations
and the character of the completely
new duplicate checking systems,
we decided to differentiate bet-
ween the product names in
mailBatch for the mass comparison
and mailRetrieval for (interactive)
single address duplicate checking.
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What degree of congruence exists in dupli-
cate recognition between the products
mailBatch and mailRetrieval?

Oliver Wick: In the future the con-
gruence in the duplicate recogni-
tion of mailBatch will be in the plat-
forms in which the new systems will
be utilized, in details also identical
in mailRetrieval. However, the two
products of course have completely
different problem formulations — on
the one hand mass duplicate check-
ing and on the other hand the
interactive duplicate checking of
single addresses.

mailBatch and mailRetrieval support the
so-called Single View of the Customer,
the complete, integral view of the customer.

Besides improvements in quality and per-
formance, are there also new functions?

Oliver Wick: There are altoge-
ther 90 completely new or funda-
mentally expanded functions, such
as, for instance, the new list con-
cept with negative, enhanced,
foreign and own (standard) lists.
With address databases, in which
ongoing sequential duplicate
checking takes place constantly, it
can now, for example, be preven-
ted that duplicates that are con-
sciously kept in the database ap-
pear as duplicates to be processed.
Furthermore, hierarchic view and
cluster duplicate checks can be run
e.g. with consumer addresses
(House >> Household >> Person)
or with business addresses
(Company >> Contact Person).

How do these mew products take the
demands of e-business into consideration?

Oliver Wick: Both contain special
duplicate checking options for
e-business applications of e. g. tele-
phone numbers, e-mail or Web
addresses, each with own deve-
loped errortolerant methods for the
duplicate checking of these infor-
mation categories.

e OFFER
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Dr. Oliver Wick, Project Manager: "We have
reduced the remaining error rate in mass

duplicate checking, conmsisting of overkill and
underkill, by yet again over 90 percent!"

What does the product roadmap look like
concretely?

Oliver Wick: The basic versions
of mailBatch and mailRetrieval were
released for Germany and France
during the last quarter of 2002. In
the course of the first quarter 2003
the release will take place for 16
additional countries for the dupli-
cate checking of consumer addresses.
During the same time period the
release of a special version for
duplicate checking of business
addresses is planned for the first
countries. The products are availa-
ble with releases for all generally
used Unix derivatives, the diverse
Windows server variants and
iSeries (AS/400). The mainframe
version for mailBatch is already in
the works. mailBatch is available
for the product line BATCH.line
with  script control and as
INTEGRATED. systems variant under
click it with Windows dialog user
interface.
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Product News

Open Future: Uniserv
Software Successfully

Ported to Linux for zSeries

Software components
for quality assurance of
customer and address
data now also in the
zSeries environment -
Increasing importance of
Linux on the mainframe

Late last year, Uniserv successfully
ported its OPENedition (OE) pro-
ducts to Linux for zSeries. The por-
ting was done on a test basis in a
64-bit environment to an IBM
zSeries 900. The OE solutions cre-
ated by Uniserv are software
which, using  error-tolerant
methods, provide optimal data
quality in address databases and
supply a complete view of the
customer. As a result of the porting,
Uniserv is now in the position to
also offer its OF products for UNIX
on the Linux for zSeries as a stan-
dard solution “out of the box”.
Moreover, at the same time,
Uniserv has installed an in-house
test system for both z/OS and Linux
for zSeries. Thus, sufficient compu-
tational capacity for these two 64-
bit operating systems is available
on site at Uniserv, providing custom-
ers with the best possible support
for applications critical to their busi-
ness, e.g. in hotline cases.

The reasons for porting the OE
solutions to Linux for zSeries are
based on the fact that with the

zServers, the classic mainframe
operating system z/OS and the
UNIX operating system Linux can
be run simultaneously, either with
the aid of LPAR or z/VM. This ena-
bles each application to run on the
best operating system suited to it,

Openiup your enterprise

but within the same “box”, such as
transaction-oriented CICS applica-
tions under z/OS and UNIX server
services under Linux. Since it is also
possible to define several indepen-
dent, logical servers in the
zSystem, this method allows a flexi-
ble utilization of the hardware
resources while at the same time

< OFFER
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providing security via the logical
systems, which can be operated
independently of each other. Due
to the technological maturity and
excellence of the zSeries, en-
hanced performance, stability and
consolidation effects can be achieved
that are not possible on other
platforms to this extent and with
different operating systems.

“We are therefore convinced that
the platform zSeries will become
increasingly important in the future
for a larger portion of our cus-
tomers,” said Peter Wiedemann,
Uniserv’s marketing director.

Background:OPENedition
Uniserv's OPENedition line pro-

vides software components for
interactive address maintenance
and search. These are suitable for
infegration into both existing and
planned applications within open
systems and intelligent client/server
solutions — such as in the SAP
ORACLE and iSeries (AS/400)
environments — and contain com-
ponentware systems for use in
heterogeneous system environ-
ments as well. The functions of the
components can be called with all
generally used programming lan-
guages; in addition to that, the
product line has a uniform API for
all platforms, so that the function
call of an OPENedition solution
remains identical irrespective of
platform.
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+++ International (1)
- Address Validation -

Uhiserv is expanding its
address validation system
post to include nore and
nore countries. Follow ng
Norway, Swaeden and Dennark,
the version for the US was
rel eased at the end of
2002. Thus, the error-
tol erant address checking
software available for all
of Scandi navia is now al so
avai | abl e for US addresses.
Al t oget her, addresses from
16 countries can now be run
through an error-tol erant
check by the expert systens
down to the house nunber
level. Street directories
covering the conplete area
provide the basis for this
inall of the systens.

I deal conditions for pre-
ci se geonarketing and

m cronarketing as wel | !

...nore:
ht t p: // waww. uni serv. de/ deno

+++ International (2)

- Formatting of Address
Li nes -

The software convert -
address for the anal ysis
and conversion of address
lines is currently avail -
abl e for Bel gium Sneden,
Denmar k, Germany, France,
WK, Italy, Netherlands,
Norway, Luxenbour g,

Portugal and Spai n.

Addi tional countries will

be Switzerland and Finl and.
The product anal yzes,
structures and standardi zes
addresses and addi ti onal
postal specifications such
as "Hoor 3" or "3rd floor".
Al country variants operate
with freely configurabl e
output fields and anbi guous
grammar. The input argunents

can be entered in one or
nore |ines. convert-address
is available on Uhix and
Wndows NT both for batch
as well as for online
applications. Detailed deno
options for the countries
of fered can be found under
ht t p: // www. uni ser v. de/ deno.
Here convert -address wor ks
integrated with the postal
val i dati on checks of the
respective country.

+++ International (3)
- Fornmatting of Nane Lines -

The Uhi serv sol ution
convert-nanme concentrates
on the name el ements of
addresses. The first pilot
customers appear to be very
pl eased with the new, com
fortabl e anal ysis, struc-
turing and standardi zation
of nane elenents in
convert-name for Gernany.
Especi al | y the conveni ent,
reliabl e handling of
addresses shared by several
peopl e with extracted or
generated information for
each person has been met
with great approval
Additional software fea-
tures are the autonatic
conversion from only
capitalized letters and

w t hout national special
characters, into upper-
case/ | ower case spelling

i ncl uding um aut narks and
accent marks, and the

possi bility of an enbedded
preprocessi ng for handling
speci fic custoner

requi renents such as the
elimnation of certain
systematic singularities
upon data entry.

Moreover, there are freely
configurabl e output fields;
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the salutation information
is autonatically generated.
convert-name for Germany is
avai l abl e on Wi x and
Wndows NI, as a stand-

al one tool and as an online
conponent respectively. A
country variant for Italy
has al ready been rel eased.
The next countries
designated for rel ease are
Bel gium the Netherl ands
and Austria.

nore information in the

next issue of sol utions
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